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FLIP:Parent-Child Classes

Agency: Playzeum

Contract #:

Contract From / To: 07/01/2020

Program Title: FLIP:Parent-Child Classes

06/30/2021

01. Infant Toddler Classes Number of (Parents & Children served)

590 59Contract termed No Goal2Q-20/21 01/15/21 Staci Howell

00 5959Total:

02. Infant Toddler Classes Attendance (metric TBD)

Average classes attended out of 18 classes

90 9Contract termed No Goal2Q-20/21 01/21/21 Staci Howell

00 99Total:

03. Narrative-Infant Toddler Classes Outreach (metric TBD)

0 0Contract termed No Goal2Q-20/21 01/19/21 Staci Howell

Marketing has been very difficult due to cancelation of so many events in the during the past quarter information 
would have been shared with families at Bright Futures, Playzeum open play time, Fall Festival, Yuba City 
Christmas Stroll and the Live Oak Holiday Night.

Marketing strategies executed were:
 - Facebook and Instagram postings 

- Website postings
- Email to all FLIP program partners 
- Email to all SCCFC list serve 
- Email to all past FLIP families

00 00Total:

04. Preschool (3-5) School Readiness (Number of parents and children served)

800 80Contract termed No Goal2Q-20/21 01/21/21 Staci Howell

00 8080Total:

05. Preschool (3-5) School ReadinessAttendance (metric TBD)

Average classes attended out of 18 classes

80 8Contract termed No Goal2Q-20/21 01/21/21 Staci Howell

00 88Total:

06. Narrative-School Readiness Outreach (metric TBD)

0 0Contract termed No Goal2Q-20/21 01/19/21 Staci Howell

Marketing has been very difficult due to cancelation of so many events during the past quarter information would 
have been shared with families at Bright Futures, Playzeum open play time, Fall Festival, Yuba City Christmas 
Stroll and Live Oak Holiday Night.

Marketing strategies executed were:
 ─Facebook and Instagram postings 
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 ─Website postings
 ─Email to all FLIP program partners 
 ─Email to all SCCFC list serve 
 ─Email to all past FLIP families

00 00Total:

07. Parent-Child Creative Classes Number of parents served

410 41Contract termed No Goal2Q-20/21 01/21/21 Staci Howell

00 4141Total:

08. Parent-Child Creative Classes Attendance (metric TBD)

Average classes attended out of 18 classes

100 10Contract termed No Goal2Q-20/21 01/21/21 Staci Howell

00 1010Total:

09. Narrative-Parent-Child Creative Classes Outreach (metric TBD)

0 0Contract termed No Goal2Q-20/21 01/19/21 Staci Howell

Marketing has been very difficult due to cancelation of so many events during the past quarter information would 
have been shared with families at Bright Futures, Playzeum open play time, Fall Festival, Yuba City Christmas 
Stroll and Live Oak Holiday Night.

Marketing strategies executed were:
 ─Facebook and Instagram postings 
 ─Website postings
 ─Email to all FLIP program partners 
 ─Email to all SCCFC list serve 
 ─Email to all past FLIP families

00 00Total:

 10. Were your planned activities on track this quarter? Please describe any successes or highlights.

0 0Contract termed No Goal2Q-20/21 01/26/21 Staci Howell

With a late start in the FLIP program the full 18 week sessions were not completed during Q2 and will be 
completed for School Ready and Creative Arts in January. The infant and toddler classes three classes due to 
Patty, the facilitator being out. 

The schedule for those class has changed to 14 classes completed in Fall 2019, in the Spring 2020 fifteen 
classes will be completed and in the Summer of 2020 seven classes will be completed. 

The program will also change the typical start timeline for the Spring 202 School Ready and Creative class to late 
February and end the last week of June, allow for COVID under to decreasing hopefully in our community.

00 00Total:

 11. Please describe any barriers you had and how you plan to address them?

0 0Contract termed No Goal2Q-20/21 01/26/21 Staci Howell

One barrier has been attendance, the participation was lower compared to past years, due to families following 
COVID protocols around symptoms and exposure. The program has not added more families to classes in order 
to follow COVID protocols also.

00 00Total:
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 12. Please describe any programmatic adaptations you made due to COVID-19?

0 0Contract termed No Goal2Q-20/21 01/26/21 Staci Howell

Adaptation made due to COVID has been.
 1.Change in timeline, changing start date of some classes, when possible. 
 2.Not enrolling new families throughout the session.
 3.Adults wearing masks while inside at the Playzeum.
 4.Modifying activities so there is less sharing of materials.

00 00Total:

 13. If available, please share a short compelling story, vignette or quote that showcases the value of support for children, families and 
providers in Sutter County.

0 0Contract termed No Goal2Q-20/21

00 00Total:

00 207207Total by Program:

00 207207Grand Total:

 Detailed report of each performance measure for each program selected.  Report output includes targets, totals, and 
submitted/approved information.

Definitions:
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